
NAME OF ENTRANT

ADDRESS

TEL

EMAIL

TYPE OF MACNAB: 

DATE OF MACNAB (TO BE TAKEN WITHIN THE SPACE OF 24 HOURS)

LOCATION OF MACNAB

 

1ST WITNESS

NAME

ADDRESS

TEL

EMAIL

 

2ND WITNESS

NAME

ADDRESS

TEL

EMAIL

ENTER THE FIELD AND HUNTER BALMORAL

MACNAB CHALLENGE 2011
The Rules:
•All Macnabs be undertaken in a sporting and gentlemanly fashion

•All Macnabs to be completed within 24 hours

•All entries to be accompanied by a signed letter, with contact details, from two 

     independent witnesses attesting to the achievement: estate owner, gillie, gamekeeper  

     or other unimpeachably good sort.

•Exclusive silver Macnab cuff-links and Hunter goodies to the most intrepid 25 Macnabbers of 

    whichever specified variety.

•All Real Macnabs to be ‘poached’ in a legal and sporting manner from an owner who accepts

    the challenge in good sport. 

•An invitation to The Field and Hunter Balmoral event to be held later in the year. 

•All Macnabs to be undertaken at the competitors expense

•The editor of The Field, Jonathan Young, will judge the entries. The judges decision is final.

All entrants must follow the rules
• Please attach a letter attesting to the deed and signed by two independent witnesses

• Closing date for entries – midnight, 10 November 2011

• For postal entries complete this form and send it, with witness statements, to: 
     Alexandra Henton, The Field and Hunter Balmoral Challenge, The Field, 110 Southwark Street, London SE1 0SU   



 
   IN TITLE AND ONLINE

THE FIELD MACNAB TERMS AND CONDITIONS

•  Competition details form part of these terms and conditions. 
•  Entry is open to everyone except employees (and their families) of IPC Media, its printers and agents, the suppliers of the prizes and 
     any other companies associated with the competitions. 
•  The winner must be aged 18 or over. Proof of identity and age may be required. 
•  Use of a false name or address will result in disqualification. 
•  Entries that are incomplete, illegible, indecipherable, will not be valid and deemed void.
•  All entries must be made directly by the person entering the competition.  
•  Entries made online using methods generated by a script, macro or the use of automated devices will be void. 
•  No responsibility can be accepted for entries lost, damaged or delayed in the post, or due to computer error in transit. 
•  The prizes are as stated, are not transferable to another individual and no cash or other alternatives will be offered. 
•  The entrants are responsible for expenses and arrangements not specifically included in the prizes, including any necessary travel 
    documents, passports and visas. 
•  Prizes are subject to availability and the prize suppliers’ terms and conditions. 
•  The promoters reserve the right to amend or alter the terms of competitions at any time and reject entries from entrants not entering 
     into the spirit of the competition. 
•  In the event of a prize being unavailable, the promoter reserves the right to offer an alternative prize of equal or greater value.
•  The entrants agree to the use of their name, photograph and disclosure of county of residence and will co-operate with any other 
     reasonable requests by IPC relating to any post-winning publicity. 
•  Any entrants who submit photographs, video or text as part of their entry grant the promoter a non-exclusive, royalty-free licence to 
     publish or otherwise use such submitted materials at any time we wish. We may cut edit, crop or arrange your materials as we think  
     necessary. 
•  By submitting materials you agree that you either are the creator of such materials or you have the permission from or are authorised 
    by the owner of such materials to use them.
•  Winner of the prizes will be the first 25 successful and complete entrants received by IPC. received by the closing date stated within 
    the promotional material. 
•  Reasonable efforts will be made to contact the winner. If the winner cannot be contacted, or are unable to comply with these terms
     and conditions, the Promoter reserves the right to offer the prize to the next eligible entrant drawn at random, or in the event that the  
    promotion is being judged the Promoter reserves the right to offer the prize to the runner(s)-up selected by the same judges.
•  Confirmation of the prize will be made in writing to the winner. 
•  Failure to respond and/or provide an address for delivery, or failure to meet the eligibility requirements may result in forfeiture 
    of the prize. 
•  Where applicable, the decision of the judges is final based on the criteria set out in the promotion and no correspondence will be 
     entered into over this decision. 
•  Competitions may be modified or withdrawn at any time. 
•  The provider of the prize is specified within the promotional material.
•  The Promoter is IPC Media Limited, Blue Fin Building, 110 Southwark Street, London SE1 0SU.
•  In the event of a discrepancy between these standard terms and conditions and the details in the promotional material, the details of 
    the promotional material shall prevail. 
• A list of winners will be available by writing into the publisher of the magazine or website at the Promoter’s address no earlier than six 
    weeks, unless otherwise stated, after the close of the competition. Only the surname and county of the winners will be disclosed.

DATA PROTECTION
The Field, published by IPC Media Ltd (IPC), will collect your personal information to process your entry and to gain a better 
understanding of our magazine readership.

Please tick if you would like to receive emails containing news, special offers and product and service information, and to take part in 
our magazine research via email. o

From The Field and IPC o 

From carefully selected third parties  o 

The Field and IPC would like to contact you by post or telephone to promote and ask your opinion on our magazines and services.  
Please tick here if you prefer not to hear from us.  o 

IPC may occasionally pass your details to carefully selected organisations so they can contact you by telephone or post with regards to 
promoting and researching their products and services.  Please tick here if you prefer not to be contacted. [tick box]

Please note that you will be given the opportunity to unsubscribe from the email newsletter(s) via the unsubscribe message  
in the email(s). 


